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L ﬁ@gﬂﬁﬂ (Name of producer): ¥114 Clay Shop Aiaans

- flag] (Address): ¥114 Clay Shop 288 auuwwaleBu Anuatay s1uneilies damin
a11l14 52000

- WATNIANY (Telephone): 081-425-9003
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3. dayanAnAmi (Product data)
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3.1 Fanandtust (Product name): BaRAsiaaIAnuAiTUaINETINN

3.2 FamsRum (Brand name); 11 Clay Shop 491iaanilng
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3.3 WflumsRamLssaint (Redesign)

AUBATEY | AR USIRNUATTuANIET RN Clay Shop Samiaaiig ]
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- 929 4 luanu 1Themtia 385 UV

- 9unsniATaIMaN Aromatherapy 60 UM

3.5 Uszlerinasuanaum {Product use):
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(Product visual / Physical / Sensor attributes); NMERNWLLLITMAANANNEELNEMN 1dn
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3.7 AuANtiBrassiudnamsotnilasuasduaiundumla
(Protective Packaging required (Details)): U559 nuamilanuantimiuusanszuwnnldananso

NANIITHIASHAAN

4. dayndasmamsandinmne (Distrioution)

4.1 s19az13endaamneni1sandnwing (Detail of Distribution cycle):
¥1u Clay Shop ranandng Tasenas 6 nuuAubn ngan wazn 9wy las
www.clayshoponline.com

4.2 Faprsszannaafunannme (Product Fragility): BARRTEMAEUNENNE WAy

nsnszunnnguus i lfitRansuandmaamns

5. ‘I’l"ﬂ;&ﬂé’ﬂ?‘lﬁnmﬂ'mmﬂ (Target consumer data):

5.1 ANANELIRNALILAA (Demographic / Psychographic Description):
Demographic (ﬁnwmxﬁméwmﬂﬁmmmﬁmmm%ﬁllﬁ)

- ey wnannnng 1530 1

- pafneAeusdsaaane Aedeinan

= :; 1 g
- BuAeusaus 5,000 Full
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Psychographic (ANHU=A1UA R 1A)
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n’mﬁ 4-2 LLﬂmﬂﬁjuLﬂ’mm'ﬂ (Target group)

6. TRYALTIANMT / 281N (Package/Label data)

6.1 Usslavaasussantus (Type of Pack): nsza

< S A
7. RaulauazdaagimasusaRad (Graphic Design Brief)
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3. nmednd i lieenndudan
4. fmsdmieiclulsnAuazanlsyma
5. anadlanemnadwonlad
Weakness (AB2UIBIALAN)
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7.6 B15uTIANSANUARNYBU (Mood &Tone):
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