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Abstract

The purposes of this study were to study the satisfaction levels of domestic
tourists towards the homestay accommodations, to study the factors related to domestic
tourists' satisfaction towards the homestay accommodations, and 1o suggest the
improvements in homestay accommodations in Chiang Mai Province in order 16 increase
tourists’ satisfaction.

This study was conducted by employing a questionnaire to gather data and
document analysis. The respondents were 400 homestay tourists who stayed overnight
at Ban Mae Kampong Homestay, Ban Pha Nokkok Homestay, and Ban Tamtabtao -
Nongbear Homestay. These homestays were selected for ihis research as
representatives of homestays in Chiang Mai Province because they have quite f.amiliar
quality standard of services and have more domesiic tourists as they are the most
popular homestays in Chiang Mat for domestic tourists to visit. Statistical techniques
used for data analysis were frequency, percentage, mean, one-way ANOVA and
Pearson’s Product Moment Correlation Coefficient. |

The findings were as follows:

1. The domestic iourists’ satisfaction towards homestay accommodations in
dimension of tangibility, reliability, responsiveness, and assurance, was a high level,

Moreover, the tourists have very high satisfaction in term of empathy of




accommodations. They also have overall satisfaction with facilities, food, and activities of
homestay accommodations at high level.

2. The difference in gender was not related to tourists’ satisfaction towards
‘homestay accommodations. However, different demographic factors in terms of age,
educational level, occupation, and income cause different satisfaction level of iourists
towards homestay accommodations in Chiang Mai Province.

3. The problems and requirements for improving the service of homestay
accommodations in Chiang Mai Province for domestic iourisis were inadequate
traditional Thai massage, sauna faciliies, souvenir shops, and restaurants. Each
homestay should check the efficiency of any facilites and equipment, such as water
electronic appliances, equipment, and locks of inside accommodations. Beside, the
homestay owner should improve the service in restaurants, and increase the number of
tables, chairs, and fans in restaurant in order to handle the high number of tourists.

The response of local pecple was that each homestay should train local people
to provide accurate information regarding the ove'ralt brograms and activities for the
tourists in order to avoid misunderstanding, faise impression, or lack of information about
the traditions and culture of the country. Furthermore, every homestay in Chiang Mai
province should have a training course of “smiling and friendly attitude” for homestay
owners and local people in order to more participation and discussion with tourists.
These can factors allow them to have good experience with homestay accommodations

and the local people as weli,
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