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Naresuan University
SAMPLE QUESTIONNAIRES

Factors Determining Customers’ Adoption Process of

Low Cost Airlines

Identification:
This questionnaire is a part of thesis under the topic “Factors Determining
Customers” Adoption Process of Low Cost Airlines”.
Questionnaire is structured into 3 sections as follows:
Sectionl: Demographic information
Section 2: The communication process between airlines and passengers
Section 3: The characteristic of low cost airlines as innovation
Section 4: The adopter characteristics
‘The researcher kindly requests for your corporation to complete the
questionnaire, your answer will be kept confidential and used for academic propose

only. Thank you for your kindness and cooperation.

Ramaimach Butsangdee, Miss.

The researcher



112

Section 1: Demographic Information

Partl: Please fill into indicates the information that suits you best,

1. Youare O Male O Female

2. What is your age?
O <15 years old O  15-30 yearold
O 31 -40vyearold Q 4150 year old

QO Over 50 years old

3. What is the highest level of education you have completed?

Q  Lower secondary school O Upper secondary school

O Bachelor degree (BA) O Postgraduate

Q  Vocational college Q  Other (please specify)
4. What is your approximate income per month? Baht/month

Q less than 20,000 Baht/month QO 20,001- 30,000 Baht/month

Q 30,001 - 40,000 Baht/month Q40,001 - 50,000 Baht/month

O Over 50,000 Baht/month O Other (please specify)

5. Your Occupation .............cooieeiiiiiiiii
O Business/Owner business O Housekeeper/Casual work

Q Government officer/state enterprise O Privacy employed staffs

Q Student O  Other...... Please Specify)

Part 2: General travel experience

1. Have you ever flied with low cost airline before?

O No, this is my first time

2. What is your major purpose of flying with low cost airlines? (choose only 1)

QO Company business O Education
Q  Attend trade show/ convention Q  Visit friend/relative
Q Holiday O Migration

O Other (please specify)
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Section 2: Communication Process

Part 1: Please fill in v to indicate the information that suites you best

1. How often do you receive the information about low cost airlines from the
following channels? Scale:1=never, 2= rarely, 3= sometimes, 4= often, 5=

always

Media channels 1 2 3 4 5

1.1 Newspaper

1.2 Television

1.3 Internet

1.4 Magazine
1.5 Radio

1.6 Travel Agent

1.7 Specialty i.e. hand book for airlines

1.8 Posters

1.9 leaflets/Brochures/Pamphlets
1.10 Relative and friend
1.11 Other (Please specify)...........................

2. How often do you receive the information about low cost airlines from the
following of communicative messages? Scale:1=never, 2= rarely, 3=

sometimes, 4= often, 5= always

Media channels 1 2 13 (4 |5

2.1 Advertising in newspaper

2.2 Advertising via Internet

2.3Advertising via television

2.4Advertising in magazine

2.5 Advertising via radio

2.6 Article in newspaper

2.7 Article in magazine

2.8 Experts in television program

2.9 News releases in newspaper
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Media channels i 2 13 4 15

2.10 News releases in magazine

2.11 News releases via radio

2.12 News releases via television

2.13 informative documents (i.e. leaflets,

brochures, and pamphlets)

214 0ther .o ( Please specify)

3. How do you rate the influence the of each media channel that most persuade
you to fly with low cost airlines? (Please mark v'in only one scale that best
reflects your opinion) Scale: 5 = Most influential 4 =Influential 3=

Moderate 2 = Litile influential 1= Least influential

Media channels 1 2% | VAN A\ B

3.1 Newspaper

3.2 Airline magazine

3.3 Radio

3.4 Television

3.5 Internet

3.6 Specialty i.e. hand book for airlines

3.8 Posters

3.8 Posters

3.9 leaflets/Brochures/Pamphlets

3.10 Relative and friend

3.11 Other (Please specify)...........oooo
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Section 3: Characteristics of Low cost airlines as Innovation

Part 1: Please fill in v to indicate the information that suites you best

[+]

] e

s | € 2

. S g £ o =

What do you think....? 7 2| 3 5 8 Z
R o ob

= =] QO Z < =

1 21314415

1. The low cost airlines benefit your travel

1.1 Time-saving / good fight schedule

1.2 Saving- money

1.3 on time schedule

1.4 easy to pay the bill

1.50ther. .. (Please specify)

2. You are as confident in safety to fly with low cost

airlines as with full standard airlines

3. The process to fly with low cost airlines is not

complicated, it is easier to understand and easy to use.

4. The online booking is convenient and reliable rather

than travel agents

5. Traveling with low cost airlines is more worthy than

full standard airlines

6. Traveling by low cost airlines is suitable with present

€Conomny.

7.1t is ok to try flying with Travel by low cost airlines

because it’s cheap.

8. The passengers who travel by low cost airlines are

likely to be in trend.

9. The passenger who travels by low cost airlines appears

as those who know how to spend efficiently.
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Section 4: Adopter characteristics

Partl: please v in the circle which one you choose.

1. If you are currently trip or plan for holiday in the next 1-3 months, will you fly

with low cost airlines?

O

©Q 0 00

I will never fly with low cost airlines

I will fly with the cheapest airline-be a low cost airline or not
I will certainly fly with low cost airlines

’m not sure yet

Other (please specify)

2. For flying with low cost airlines, which of the following is the most important

reason that initiates you to adopt? (Please choose only 1 answer)

© O 0 0 0

Save money

Get new experience

Feel proud to fly with low cost airlines

No more alternative choice

Other please

et oA e STl O < B Y = s
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Part 2: Please fill in v to indicate the information that suites you best

What do you think....7

g 5 o
& 2 >
SI8 2|5 E B
= oh & & B o=
= < ; S 5 2
=] & =]
= =
i 2 3 4 5

1. I consider myself up to date regarding the latest styles.

2. ] am very concerned with my appearance.

3. It is worth to me to spend a lot of time on searching

flight information.

4. 1 like to spend money on myself because I think [

deserve it.

5. I prefer to cook a good meal at home rather than go out

to eat.

6. ] would rather spend a quiet evening at home than go

1o a party.

7. 1tend to shop around for the best bargain.

8. When I consider buying a new product, the first thing I

consider is the price.

9. | often ask the advice of friends regarding new

products.

10. I enjoy discussing new product

11. 1 feel I am regarded by friends and neighbors as a

good source of information about new products.

12. T look for a product that help save time

13. ] tend to rely on the name of airlines when [ buy a

new ticket.

Thank you very much! ©






