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ABSTRACT

The study of strategies to promote the Eco-agrotourism Centre of Banbangplub,

Samutsongkram Province was conducted with the following objectives : To examine the

centre’s current situation by analysing strength, weakness, opportunity, and threat

(SWOT Analysis), study about promotion and preservation of traveling and agricultural

products at Banbangplub Samutsongkram province, and to propose tourism promotion

strategies through TOWS Matrix. Research tools employed included : Interviews of

Director of Tourism Authority of Thailand, Samutsongkram Provincial Office, owners of

fruit orchards, Banbangprom Female Agriculturalist Cluster, and owners of Homestay

business, and questionnaires of tourists' s opinion.

The findings revealed that Banbangprub community has retained the traditional

agricultural way of life; for instance, boasting famous kinds of fruit like lychee and the

well-known Khoayai variant of pomelo, abstaining from using chemicals in cultivation,

being awarded for the OTOP products, and apparently practicing traditional customs.

However, the community has weakness in its narrow roadway, and insufficiency of

signboards and public transportation. In this regard, the Banbangprub community

possesses potentials to promote its tourism attractiveness in the following strategic

aspects ; Improvement of infrastructure and necessary facilities, Environmental



remediation and sustainable development of tourism attractions, Development of
products, service, and tourism factors, Tourism promotion, and encouraging
participation of public and private sectors, and local administrative bodies for the

management of tourism resources.





