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ABSTRACT

This- research focuses on a study to determine the importance of the seven
criteria the Corporate Social Responsibility standard (1SQ26000), which include
Organizational Governance, Human Rights, Labor Practices, Environment, Fair
Operating Practices, Consumer Issues and Community Involvement and Development.
The purpose of this research was to study the implementation level and compare the
importance criteria of the Corporate Social Responsibility standard. In a survey of a
representative of a listed company on The Stock Exchange of Thailand which
implements the Corporate Social Responsibility standard. The study used the Analytic
Hierarchy Process (AHP) rating the importance of each criteria. The results of the
analysis showed that the criteria have been assessed very important, including the top 3
are Organizational Governance 28.86 percent, Consumer Issues 14.07 percent and
Environment 12.92 percent. The last priority is Human Rights 7.47 percent. The results of
the study can contribute to the planning and implementation of the Corporate Social

Responsibility standard in business and industry of Thailand.



