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ABSTRACT

This study is a research on “The Integrated Marketing Communication
Strategyto Create One Tambon One Product (OTOP)Brand Equity of Thai Silk Products”.
The objectiveswere 1) to study the integrated marketing communication strategy to build
OTOPbrand equity of Thai Silk Products, and 2) topresent a paradigm ofintegrated
marketing communication strategyin order to create a brand value of OTOPThai Silk
Products. This study is a qualitative researchwith the in-depth interviews of the experts
from various professional fields.

The findings were revealed that the OTOP silk products were expensive and
very hard to findpeople who worethem in daily life, apart fromimportant occasions.
Patterns and designs were unfashionable and suitable for the elderly. The
appropriatetools of integrated marketing communication for OTOP silk products were a
booth in an exhibition, the government campaign to encourage its staff to wear clothes
madein Thailand, and a use of online media to reach the target groups. Anapproach to
promote OTOP silk consisted of: branding acceptance, certified community standard
(the assistant), fashionable patterns and designs, and uniqueness to strengthen the
brand.From the study, the researchers created a paradigm and integrated marketing

communicationstrategyto build brand equity of One Tambon One Product (OTOP) of Thai



Silk Products. It is called The CHAMPION Paradigm so that every entrepreneuris able
toapplyit as a conceptoftheir integrated marketing communication of Thai silk products in

the future.
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pngepassiadudn  (Attributes) nfiFlnaazldFunazasiinaaunalailialidudnlng
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AriAUMINERLaAITaNuAY (Texture) uazANaNYysal (Completeness) 18R AuANTY
meaziBaaiRNFE e detansdudduypdnamasdudndnseialialauny
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fl3n: Aaker, 1996, p. 86
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wenannuiuretandnsoiiasiendneaifasrseaniuuds Randall (2000) fald
aRtnafinAnAgAuendneairaansdudnldean Wudsiiasdnsansanauguldan
ﬁ’mmi‘%ﬂ‘lﬂﬁ@Q’u‘é‘l‘,m@tm‘lﬂﬁﬂfa:ﬁmﬁmumuﬁwﬁmmmauﬁﬁ (Brand essence) Fuan
Forndaunmilaman Leo Bumett lutlszinagnigauidng (Randall, 2000) inaatauriu
1a9ns@ud1dndl 4 HdRe

1. WirfieaansduAn (Functions) nanaAaflunisszydanaAudnAeals (What
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W3 2aKununn (2547, wikh 91) nd1ndednEaizany IMC anunsaagUliaail
1. dlunszuaunisluszezann (Long run) LazsiaLiias (Continuity)
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(Recall) 814 95% wivnapsaanaaligunsalasulasaninanlavzairsadnanisnauma

L 1]

(Mental network) #ileiumduiiidasnnsdeansmanisaanadeliussgdivanedadiadld
maﬁﬂmwmﬂgﬂuum‘quﬁmwﬂﬂ‘lé’umﬂmmdqfazﬁmlﬁ’nngﬂuuuw%’auﬁuﬁqﬁ%uag:ﬁn
Amnzdnlngasliihunauaud Ay reudasrasiianisdanianisdeasni
uan IMC %u%l"ﬁ%ﬁ'nuﬂﬂﬁi‘iﬁ (Maximized) Lummnﬁqm (Optimized) Llﬂzﬁiﬂﬁi‘iﬂ
(Minimized) tneidanlfianueiasilafidnfusintusaatnadudrFainisairaanudala
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1.3 19daya (Inform)
1.4 991a (Persuade)
2. famumlunisaniiugsnssuaa
2.1 uafanssusinedfaei
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#1311: Kotler, Kartajaya and Setiawan, 2010, p.32
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#311: Kotler, Kartajaya and Setiawan, 2010, p.36
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a1 8 Tataatunandiiudilan (VBM)
fan: Kotler, Kartajaya and Setiawan, 2010, p.42
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WUsne

w9 TamaluvandiuA1ianaasuiEn S.C. Johnson & Son
ﬁm: Kotler, Kartajaya and Setiawan, 2010, p.43
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MIDBNUH

A 10 Taaawuynanduiuatilianaasussn Timberland

A Kotler, Kartajaya and Setiawan, 2010, p.44
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