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Psychology: Theory Concept 4E

ABSTRACT

This research aimed fo study the personal factors affecting to buying behavior
and marketing mix and Psychology: Theory Concept 4E affecting the selecting decision
on Japanese cuisine in the city of Muang district, Pitsanulok province, Thailand, Data
was collected using a set of guesticnnaires with a sample 385 individuals. Statistics used
in data analysis were frequency, percentage, mean, standard deviation and analyzed by
a software package program.

The study found that the majority of respondents in the study were females,
aged between 20-27, working for private sector. The average of expense on food and
service was about 501-1000 bath per time. The frequency of using service was about 1-2
limes every 2 months, Most of respondents who consume Japanese food never go to
Japan. The hypothesis tesling as categorized revealed that income was the factor
affecting buying behavior at significant level of 0.05 and marketing mix affecting the

selecting decision at significant level of 0.05.
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IRANDINA SUM(X) SUM 0C
1 2 3
maus 1 doutlsraunisnannudnig

o o ~ a2

AALN 1.1 AVUHRRN N
1 0 1 J 2 (2/3) 0.67
2 1 1 1 3 (3/3) 1
3 1 1 1 3 (3/3) 1
4 0 1 1 2 (2/3) 0.67
J b

AauH 1.2 ATFIA
1 1 1 1 3 (3/3) 1
2 1 1 1 3 (3/3) 1

e 1.3 ANUTBININARII WL
1 1 3 1 3 (3/3) 1
2 0 1 1 2 (2/3) 0.67
3 1 1 0 ol (2/3) 0.67
4 1 1 0 z (2/3) 0.67
A 24 L a L3 5

ARUN 1.4 AMUTBININNITARATUUIE
1 1 1 1 3 (3/3) 1
2 1 1 1 3 (3/3) 1
3 1 1 1 3 (3/3) 1
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1AAOIN SUM(X) sUM 10C
3

Pt 1.5 AIUAULTINUN
9 1 3 (3/3) 1
. 1 2 (2/3) 0.67
3 1 3 (3/3) 1
4 1 3 (3/3) 1

nauf 1.6 ANUNIS LWL
1 1 3 (3/3) 1
2 1 3 (3/3) 1
3 0 2 (2/3) 0.67
4 1 3 (3/3) 1
5 0 2 (2/3) 0.67
6 1 3 (3/3) 1
7 0 1 (1/3) 0.33
8 1 3 (3/3) 1
9 0 2 (2/3) 0.67
10 1 3 (3/3) 1
11 1 2 (2/3) 0.67

poudl 17 AUNTT IWTgana1snl
1 9 3 (3/3) 1
2 1 3 (3/3) 1
3 1 1 (1/3) (.33
4 1 1 (1/3) 0.33
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L AV ERTITBEN
AN SUM(X) SUM 10C
1 2 3
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5 1 1 1 3 (3/3) 1
6 1 1 1 3 (3/3) 1
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]
FaRun SUM(X) SUM I0C
3
7 0 2 (2/3) 0.67
8 0 2 (2/3) 0.67
ql =1 a 8
AR 2.4 m‘a‘mmm‘rmm‘umgus
1 0 1 (1/3) 0.33
2 0 0 (0/3) 0
3 0 - (-1/3) -0.33
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