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FannasatiiunsAnEAuAiiu nausaatnan 1 lun1sday Tun GanfEayngnin
NUANLNALIITAYS INLNLF NFUNWNINBAT 31U 300 AN LATRddan g luniaifiusausau
doyaluniall AauuLaaunIn (Questionnaire) TailuAimanyanatle (Closed-Ended) 114
nseanuuvliaanadesiuinnilszasdnlaasanld lnaadanldlunsiusmumudaya Aa
ADATaNTTRURN (Descriptive Statistics) n197LAs123 Taginasuaniaana1ud (Frequency)
uANFetaz (Percentage) ManmTNRUNIU (Inferential Statistics) lun193iAsnzyt Inangld
AnaaalAgLANT (Chi-Square) N"N1NAdaLl
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Media lungu@aansuiniiga deléun Face book, My space , Hi5 uaz Twitter IngiLiladni
neANANRUEIINasangAnsTHuaz IR UssasAlun1sAnA NE1981 961 Social Media Az

(3 ! ' o 1 dld [ o‘d‘ ] o = a [ %

Wiudn ngusnedenianysUszaInsAmaninuansaiuaringAnssnuazdngUssacAly

1 v 1
NNTRARINANIENTNIU Social Media Auanseiy s1aluFasreslssinnaastinonaziszinm

ARN Social Media



